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Abstract:

In the 1990s, there was a widespread agreement on the question of whether companies should fulfill their
social duties. In essence, it is crucial for firms to actively participate in social responsibility. Nevertheless,
there is significant variation in perspectives regarding the fundamental nature of corporate social
responsibility and the most efficient methods for its execution. This paper analyzes current domestic
research on the concept of corporate social responsibility (CSR), providing a complete overview at both
the national and commercial levels. The paper provides a thorough examination of credit risk (CSR)
institutions nationwide, encompassing their shortcomings, remedies, and recommendations. This text
mostly consists of recommendations proposed by local scholars that are appropriate for the particular
conditions in China. Moreover, it includes suggestions obtained from a comparative examination of
global and Chinese organizations. At the corporate level, we provide a detailed overview of the internal
workings of the CSR institution, its impact on the firm externally, and the strategy it uses to encourage
social responsibility in enterprises. Studies on corporate social responsibility (CSR) institutions mostly
focus on analyzing the relationship between these institutions and business reputation, competitiveness,
and performance. Nevertheless, the conclusion exhibits several inconsistencies. The majority of research
conducted is normative, while empirical study is rather infrequent. In addition, this study does a statistical
analysis on 231 papers written by scholars from the same country and published in CSSCI, focusing on
CSR institutions. According to the study, in 2009, the number of interconnected research reached its peak
after a significant turning point in 2008, when it became a central focus of scientific investigation. Topics

experience changes in relevance as social concerns evolve and civilization grows. This

research examines the potential for future subjects and materials based on prior findings.
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Introduction:

The concept of "Corporate Social Responsibility" was first established by Sheldon, a professor at
Western University, in 1924. Following that period, intense arguments have occurred over the
definition and importance of CSR, with no agreement being established [1]. One of the main
points of disagreement is whether companies have social responsibility. Throughout this
discussion, which continued into the 1990s, it became widely agreed upon that companies had a
responsibility to fulfill social commitments [2]. The alternate area of debate concerns the specific
social duty that they should assume, and this topic has been extensively studied and examined by
scholars and practitioners. The absence of a clear answer in this argument stems from the need
for theoretical analysis of ethics, law, and the economics, as well as actual research of key
institutions. Currently, academics in several disciplines such as economics, management, law,
sociology, ethics, and sociology are studying CSR organizations. However, more detailed and
concentrated debates on this topic are being conducted by legal and management researchers.
The wide range of disciplines within the area leads to differences in the perspective. Experts in
ethics and management analyze how businesses internally manage social responsibility systems,
the external impacts of these systems on businesses, and the operational mechanisms that drive
corporate social responsibility at a micro-level. In contrast, scholars in the disciplines of law,
sociology, and economics concentrate on the issues and recommendations of the established
corporate social responsibility (CSR) framework within a certain country. This report will
provide a concise and comprehensive summary and evaluation of the national and commercial
viewpoints about prior research. Simultaneously, it will employ statistical analysis to evaluate the
amount and substance of pertinent research conducted in the last sixteen years, while also
providing recommendations for the focus and scope of future investigations. The number is 2.

The roots of CSR institutions in western nations are mostly rooted in social and environmental
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concerns, but in China, they stem from the lack of corporate social responsibility. In contrast, the

research motives of our nation's CSR institutes are very varied and complex.

On a national level

Most researchers who study China's CSR institutions at the national level are mostly associated
with the sociology and law schools. Despite their differing viewpoints, both areas serve as the
driving forces behind the research efforts of CSR institutes.

(1) Obstacles to corporate social responsibility (CSR) norms have emerged as Chinese firms
have become part of the global supply chain and international trade systems following their
membership in the World Trade Organization (WTO). The commercial links between developed
and developing nations have significantly expanded due to the current global economic situation.
In pursuit of corporate social responsibility, Western industrialized nations have lately begun
implementing trade obstacles [3] to enforce CSR requirements, including those related to
environmental and labor protection. By doing this, these countries impose limitations on
commerce with foreign corporations that lack social responsibility structures. This outcome is a
direct consequence of the collective sentiment of the general population and the persuasive
efforts made by non-governmental groups. In 2012, the Samsung group of South Korea
established corporate social responsibility (CSR) rules for its Chinese suppliers. Therefore,
China has been obligated to create a structure for corporate social responsibility that aligns with
global norms and is appropriate for its local conditions.

(2) The national circumstances in China may not entirely align with the global standard.
Developed Western nations undeniably excel in terms of corporate social responsibility [4].
Furthermore, they possess a very effective corporate social responsibility framework and have
the capability to engage with specialist third-party entities that can assess CSR reports based on
the necessary standards. However, implementing the established practice of corporate social
responsibility in developed western nations in China is difficult due to the contrasting national

conditions and legal frameworks that differentiate China from these developed countries [5].
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Before introducing a new system in our country, it is crucial to consider other elements such as
national historical and cultural traditions, the stage of business growth, and societal conventions.
Unlike China, which is now experiencing external rules supremacy, the United States and Europe
have reached a stage when corporate social responsibility is mostly governed by internal rules

[6]. The national conditions of developed and developing countries differ greatly.

From a corporate perspective

The main duty of scholars who specialize in management and ethics is to carry out inquiries into
the fundamental factors at the organizational level. A subtle distinction may be discerned in how
domestic and global researchers examine the beginnings of CSR entities. A favorable association
has been seen between corporate social responsibility and firm success, as indicated by passive
research methodologies [7]. Therefore, doing research on corporate-level CSR institutions is
equally beneficial. Particular causes exhibit two distinct traits.

(1) Passive research: Chinese enterprises have achieved significant advancements since the
establishment of the People's Republic of China, yet this growth has been linked to the country's
flawed corporate social responsibility structure. Nevertheless, our comprehension of corporate
social responsibility remains unclear. In the context of a planned economy, companies made a
mistake by assuming the duty for social services that were not their obligation, thereby hindering
their own growth. In the period of the market economy, corporations were anticipated to
prioritize social responsibility. However, their excessive emphasis on financial profit led to a
decrease in their dedication to social responsibility [8]. Both factors suggest that China's CSR
approach is unclear and flawed. Huang Qunhui and his colleagues assessed the advancement of
social responsibility endeavors undertaken by the leading 100 firms in China in 2009. This
conclusion is further supported by the findings of the survey, which reveal that 40% of the top
100 corporations in China are still passive observers, while 20% of them have only recently

started their social responsibility initiatives [9]. This malicious behavior exemplifies businesses'
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inadequate grasp of corporate social responsibility. China should promptly create a dedicated
Corporate Social Responsibility (CSR) institution to offer firms clear guiding principles.

(2) Ongoing inquiry: the growth of corporations is made easier by corporate social responsibility
(CSR). Management experts have recently prioritized corporate social responsibility (CSR) due
to its ethical implications for businesses and its role in promoting the long-term success of firms.
Some researchers contend that following corporate social responsibility principles can promote
the growth, improvement of reputation, competitiveness, and overall performance of
organizations [10, 11]. Moreover, it can foster the establishment of political commercial alliances
for corporations, so providing them with opportunities to get debt financing, favorable policy
conditions, and other limited resources. An effective partnership between the government and
business may accelerate the expansion of firms, particularly in contemporary China where the
government possesses the authority to allocate the essential resources for company development

[12].

The current state of domestic research at the CSR Institution

China started the process of formulating and executing corporate social responsibility (CSR)
throughout the 1990s. The proposal for the construction of a calm society was put out during the
Fourth Plenary Session of the Sixteenth Central Committee of the Communist Party of China in
2004. The academic community is driven to examine the formalization and oversight of
corporate social responsibility because it aligns with the principles of a peaceful society. The
"Company Law" of China was enforced in 2006, establishing clear responsibilities for firms to
actively participate in social responsibility. Subsequently, there were established guidelines for
ethical conduct in business, regulations set by the government, and legislative frameworks at the
regional level that addressed corporate social responsibility. Researchers have conducted a
thorough analysis of the process of corporate social responsibility (CSR) based on
institutionalization and have reached several findings. In contrast, as a result of the restricted

time available, there are still several issues that have not been thoroughly investigated.
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Current state of national research conducted at CSR institutions

Most national research on CSR institutions primarily examines the shortcomings of the current
system and proposes possible remedies. Based on a previous analysis of literature, this paper
provides a thorough overview of the current state of the subject.

3.1.1. Previous research has identified four basic categories in which the issues facing our
country's CSR institutions can be classified: (1) inherent flaws within the institution itself. The
absence of coherence and synchronization among different rules is apparent [13]. Furthermore,
the regulations are overly dictatorial, which obstructs their actual execution. As an instance, the
fifth provision of the "Company Law" not only requires enterprises to practice social
responsibility but also outlines the specific way and to whom corporations must report their

actions.

Recommendations for Enhancing the System

A substantial proportion of the recommendations are given in direct response to the
aforementioned four problems. Additionally, scholars have suggested specific recommendations
that should be taken into account when creating policies and regulations. Firstly, it is important
to recognize the differences between Western countries and China in terms of cultural traditions,
social norms, and the development of businesses. Therefore, corporate social responsibility
standards should be in line with international benchmarks, while still maintaining the unique
characteristics of China [18]. Diverse levels of development may be discerned among domestic
enterprises operating in various industries. Therefore, it is crucial to consider several elements,
including the size and kind of the business, its industry affiliation, its stage of growth, and other
variables, when creating appropriate laws and regulations [19]. Despite the granting of preferred
policies to firms that actively participate in social responsibility, the majority of researchers
typically overlook this fact while formulating appropriate laws and regulations. (3) Given the

extensive advancements made by Chinese firms, it is advisable for incentive measures to take
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precedence over necessary measures [20]. The aforementioned ideas for localization align with
the recently promoted concepts of "localization study" and "localization management." These
concepts entail modifying Western technology to suit the particular application environment in
China. China's unique national circumstances have indeed shaped the formulation of relevant

laws and regulations.

Current state of research conducted at corporate-level institutions within the CSR sector

At the company level, CSR research studies may be categorized into three basic forms. The
initial category pertains to the internal management of social responsibility inside a corporation.
Since internal social responsibility is a voluntary company endeavor rather than a legal
obligation, these investigations often focus on ethical considerations and philanthropic activities.
The second research area examines the relationship between the ethnic philanthropic system and
company reputation, competitiveness, and performance. The third category focuses on the
operating mechanism of the CSR institution, which aims to incentivize enterprises to meet their

social duties. The relevant study remains unfinished due to the limitation of time.

Internal Governance of Corporate Social Responsibility at the Institution

The importance of ethics and the philanthropic system in the internal management of socially
responsible enterprises rests in their definition, development, and conceptualization. Within the
academic world, there is no universally accepted ethical framework. The correlation between
corporate culture and an ethical framework is conventional. The ethical framework is widely
recognized as a crucial and essential component in shaping business culture [22]. A corporate
ethical framework evaluates an employee's conduct based on concepts such as good or evil,
fairness or injustice, and justice or injustice. It then establishes standards for the organization and
sets limits accordingly. Unlike compulsory business policies and laws, this limitation is
characterized by its mild nature. Nevertheless, it is closely connected to the former because most

ethical frameworks are incorporated within it [23]. Typically, ethical system development talks
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focus on benefiting employees and consumers, while neglecting the involvement of suppliers, the
environment, the community, and the government. There is a lack of a specific definition of
charity within the context of a benevolent system. Typically, acts of charity are impromptu
endeavors driven by the intention to promote the collective well-being or to adhere to cultural
norms. Only a few organizations would create a system to standardize charity contributions.
Small and medium-sized firms (SMEs) are similar to private enterprises in that they have more
freedom in deciding how much they want to donate to charity. They generally base their
donations on their own success. However, when it comes to charitable gifts, listed businesses and
other joint-stock firms are subject to certain institutional regulations that require the participation

of high-level executives or a process of approval by shareholders.

The impact of the Corporate Social Responsibility (CSR) institution on businesses from an
external perspective

Currently, there is a lack of study focused on the external implications of corporate social
responsibility activities, since most studies have primarily examined their influence on firms. At
the national level, there is a widespread agreement that conduct is determined by the impact of
the system, as proposed by the new institutionalist school. However, a definitive differentiation
arises when contemplating the organizational level. Upon the establishment of the corporate
social responsibility institution by the company, there exists a gentle limitation without any
forceful measures. Nevertheless, the actual implementation of corporate social responsibility
practices deviates from the system at the enterprise level. Currently, there is a lack of academic
focus on this subject. Some scholars from other countries have noted that the method being
discussed is only a ceremonial procedure that does not have any practical impact on corporate
social responsibility. Determining a company's willingness to engage in social responsibility
activities may be difficult, even in the presence of a corporate social responsibility institution
[24]. Therefore, there is a sufficient degree of independence between the organization's actions

and the internal CSR institution.
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The operational mechanism employed by the CSR institution to enhance corporate social
responsibility

Scholars studying processes of action are currently embracing the new institutionalist approach
in organizational sociology. The enterprise is seen as the target of perceived institutional
pressure, which is categorized by them into three distinct modes: cognition (imitation),
regulation, and norms. Regulation encompasses industry standards, national laws, and
conventions. The primary sources of pressure are industry organizations, professional
associations, and the government [30]. Norms dictate the behavior that firms must adhere to in
order to comply with the relevant ethical standards and values. Norms mostly originate from the
media, stakeholders, and public expectations. Cognition, also referred to as imitation, refers to
the organization's comprehension of the industry it works in. The primary source of cognitive
pressure in the sector arises from the competitive advantages possessed by competing

enterprises.

An empirical study of relevant national research on corporate social responsibility (CSR)
organizations carried out throughout the last sixteen years

The CNKI serves as the primary database in this investigation. The literature search utilizes the
following keywords: philanthropy, corporate social responsibility, policies, legislation,
regulations, measurements, techniques, and ethics. Fuzzy retrieval is utilized in advanced journal
searches spanning from 2000 to 2004. 209 papers were published in CSSCI as a consequence of
a collection of research publications focused on corporate social responsibility entities. We

performed a statistical study based on the number and content of these literary works.
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Evaluation and quantification

Table 1. Impact of institutions on CSR

Researchers Time Approach Results of Empirical Studies
3 A The effect of regulation is equal to
Sheng Qi, SRE o S
& TaiSa 2010 cognition. The effect of norms is
ai Song DU
5 . weaker than that of the former two.
Independent variable:
new institutionalism The effect of norms is the greatest,
BinLieral 2011  (regulation, norms, cognition) cognition ranks second, while the effect
Dependent variable: of regulation is the not obvious.
corporate social responsibility :
B P2 " Thereis obvious effect of regulation
Zhen Feng 2014 and norms while the effect of
cognition is not obvious.
x The new institutionalism exerts
o Independent variable: ; % PR s
Jianjun L 0O : influence on initial response, and the
2 2011 new/old institutionalism 2o 2 :
Zhang old institutionalism exerts influence

Dependent variable: charity -
on subsequent reaction.

The growing academic attention towards the analysis of corporate social responsibility
organizations is seen in Table 1. The research activity at CSR institutions began in 2008 and
reached its highest point in 2009. It has consistently progressed since then. The 2008 surge in
research on corporate social responsibility was influenced by several factors. Firstly, the explicit
acknowledgement of social responsibility in the fifth article of the newly enacted "Company
Law" in 2006 played a significant role. Additionally, subsequent progress was made in terms of
national policies, local laws and regulations, and industry standards related to CSR. Not only did
this attract the interest of experts, but it also established the groundwork for the worldwide
epidemic of 2008. The earthquake in Wenchuan took place on May 12, 2008. enterprises are not
only expected to get financial help from the government, but they are also expected to take on
social responsibility. This is because both the general public and academics believe that the
growth of enterprises depends on the support of society. China should promptly establish a
comparable institution to oversee commercial behavior. (3) The September 2008 "San Lu Milk
Powder" controversy heightened public consciousness and spurred a stronger need for enhanced

corporate social responsibility. Their goal was to quickly create and improve laws and
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regulations related to corporate social responsibility. Several domestic academic studies on
corporate social responsibility (CSR) were undertaken from various angles, covertly contributing
to the peak in 2009. Despite the advancements achieved since 2010, the present level of CSR
compliance remains inadequate. Currently, there is a significant topic of conversation in
academic circles on the methods that may be used to encourage firms to actively participate in
social responsibility. In addition, China has recently promoted the establishment of a peaceful
society and a law-abiding country. Moreover, the significant assistance offered by the Ministry of
Education in scientific research has played a crucial role in the progress of CSR institution

studies.

Summary

Since the "Harvard controversy" of the 1930s, public opinion surrounding corporate social
responsibility has progressively developed. While there is generally unanimity on whether firms
ought to be socially responsible, there is still no universally agreed framework for achieving this.
This study has done a complete assessment and evaluation of existing domestic research on
corporate social responsibility organizations, mostly based on a literature survey. This article
opens with an overview of the corporate social responsibility organization's research motivations.
The richness and diversity of the incentives motivating local corporate social responsibility
systems transcend those found in developed western nations. One of the reasons contributing to
the research's conclusions is a dramatic fall in corporate social responsibility. Other
repercussions entail trade obstacles between nations, worldwide norms that are not adequate for
the particular conditions of China, and a limited grasp of the benefits of corporate social
responsibility in terms of increasing company performance. Furthermore, this paper gives a
detailed examination of the inadequacies and potential remedies of China's corporate social
responsibility institution at the national level, building upon the most recent research findings.
The existence of several obstacles in China's legislation concerning corporate social

responsibility is easily apparent. Internal management and external influence of China's
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corporate social responsibility institution are outlined in the article, along with the method in
which the functional mechanism promotes corporate social responsibility fulfillment. Although
various precise ideas are put forth by experts, our legislation is still fairly poor. Research on the
ethical system, in my opinion, mostly consists of normative questions that lack empirical data
and fail to give adequate depth of study. Moreover, despite the availability of research on
generosity, the majority of it tends to be unduly behavioristic and devoid of institutional backing.
Regarding the external influence, the predominant perspective among researchers is that firms
get advantages from an ethical framework. However, several empirical researchers claim that this
benefit becomes tangible primarily when the ethical framework is properly implemented through
tangible corporate social responsibility efforts. Assessing the impact of the charitable system on
the enterprise presents a complex task, as it necessitates evaluating not only the donation itself
but also the extent to which the donation amount corresponds with community expectations, a
highly influential factor. As opposed to being affirmative, the majority of the current study's
findings are uncertain and critical. The results of studies examining the extent to which the
institution promotes social responsibility are inconclusive or even contradictory due to the
exploratory nature of the research and the short duration of the studies. Nevertheless, the recent
proliferation of relevant research has been practically and theoretically transformative in

providing policy recommendations.
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